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WORK EXPERIENCE ̶̶̶̶̶̶̶̶̶̶̶̶̶̶̶̶̶̶̶̶̶̶̶̶̶̶̶̶̶̶̶- 
Northeastern University                                              Boston, USA 
UX / UI Designer - Research Assistant                   Oct. 2022-Present                                                            
๏ Create Northeastern Inclusive Entrepreneurship website: Redesign 
website layout and information architecture, and design UI elements 
via WordPress Divi. Design graphic and film-making for website and 
social media (LinkedIn, Facebook and Twitter) 

AREA 02 (Sneaker Trading Platform)                           Taipei, Taiwan  
Brand Comms and UX Design Specialist           Nov. 2021- July 2022                                                                
๏ Created visual design for digital ads in Taiwan market (social DPA, 
Google Adwords and shopping ads); CPA - 47%YoY, ROAS + 47%YoY. 
And collaborated with international marketing department to conduct 
HK e-commerce market research and plan digital marketing strategy 
to facilitate company to enter HK sneaker market in Q4 2022


๏ Designed landing page on AREA 02 website & mobile app: Created 
lucky draw feature based on user interviews, consumer journey 
mapping, and usability test. And presented design solutions to 
stakeholders in design, and engineering departments. Result: Solidified 
customer loyalty: return visit rate +30% YoY 

๏ Created element visibility trigger on website by synthesizing 
consumer interview and consumer journey mapping to develop digital 
user experience on AREA 02 website. Result: 93% conversion rate for 
CNY sports event coupons in Q1 2022 

๏ Personal project, ‘Sneaker Trading Mobile App’: An user-centered 
design is created based on my work experience at AREA 02


Masterwork Aoitek Tech Corp Ltd.                             Taipei, Taiwan 
Digital Marketing and UX Design Coordinator   Feb. 2021 - Oct. 2021 
๏ Created Lollipop website: Redesigned and optimized website layout 
and build information architecture based on user interviews and 
survey which resulted in landing page to incorporated with new 
product launches in 2022


๏ Initiated the redesign plan that increased 31.66% monthly sessions 
and 44.71% on monthly page view by ideating product page layout 
and copy on Amazon.DE site based on DE customers interviews and 
purchase behavior analysis


CARLIN CREATIVE TREND BUREAU                            Paris, France 
Market Trend Analysis Intern                            Dec. 2019 - Jan. 2020 
๏ Led and performed competitive research to implement UX best 
practices on China’s wearable technology market, which benefits the 
wearable devices for Chinese customers 

PROJECTS ̶̶̶̶̶̶̶̶̶̶̶̶̶̶̶̶̶̶̶̶̶̶̶̶̶̶̶̶̶̶̶- 
’Pet Adoption Website’, UX Research & Design, Group work 
๏ High-fidelity prototype is created by migrating different application 
forms into an intuitive website application process based on 
participant observation, user interviews, surveys, competitive analysis, 
wire-framing, and iteration 

๏ Piloted usability test, recruited & moderating; Result: users spend 50% 
time operating the site we designed compared to the existing site 

Candidate Qualifications:
Basic understanding of Human-Centered Design principles
Experience with UX prototyping, wireframing, and mapping tools. Figma preferred.
Strong written and oral communication and presentation skills
User empathy and desire to improve digital experiences
What knowledge and skills will the intern gain from this internship?
Skills in wireframing, project coordination and user research
Time management, forecasting/estimating of work and product delivery.
Ability to present their work at a team and management level.
Ability to work with cross functional teams, in multiple locations.

quivalent curriculum that teaches user centered design principles
Developing and driving a best-in-class website and digital experience for customers looking for information 
to evaluate products, make purchases and get timely support
Developing end-to-end design strategies, expanding digital marketing guidelines and creating consistent web 
graphics to help promote the TI brand
Working with IT to launch new innovative, technically credible solutions on TI.com – leveraging & 
analyzing data, collecting feedback from customers and internal stakeholder groups, understanding the 
competitive and industry landscape to influence decisions
Leveraging data to assess the effectiveness of content on TI.com, and collaborating with key experts to 
complete analysis of web performance
Put your talent to work with us as a Marketing Web Technology intern – change the world, love your job!
Texas Instruments will not sponsor job applicants for visas or work authorization for this position.
Minimum Requirements:
Currently pursuing a Bachelor’s Degree in Marketing, Marketing Management, Marketing Research & 
Analytics, Digital Marketing, Web design & development, Computer Science with focus in – Marketing 
technology, Analytics, search engine optimization (SEO), user experience design (UXD), graphic design, 
information architecture, project management, management information systems, Engineering with focus in 
marketing.
Cumulative 3.0/4.0 GPA or higher
Preferred Qualifications:
Understands fundamentals of User Experience Design principles and search engine optimization best 
practices
Familiarity with:

How to leverage a website as a marketing tool
Web design principles
Channels that drive traffic to a website
Basics of eCommerce

Ability to analyze data, gain insight, and create recommendations from the data
Demonstrated curiosity with strong analytical and problem-solving skills
Excellent communication skills to simplify technical concepts
Ability to work in teams and collaborate effectively with people in different functions
Demonstrated ability to build strong, influential relationships
Ability to consult and influence without authority
Ability to work effectively in a fast-paced and rapidly changing environment
Ability to take the initiative and drive for results
Strong project management and program management skills that enable on-time project delivery
Process-oriented mindset
Proactive – operating with a sense of urgency

DAN I E LA  
W  E  N  G  

̶̶ User Experience Design ̶̶ 
781-921-8004 
weng.ru@northeastern.edu 
Linkedin 
https://www.rueylingweng.com/ 
Portfolio Slides Link 

EDUCATION  ̶̶̶̶̶̶̶̶̶̶̶̶ 
Northeastern University  
M.Sc. Information Design and Data 
Visualization 
May 2024 
Focus: HCI, UX/UI Design, Information 
Design, Data Visualization 

MIP Politecnico di Milano Business 
School & NEOMA Business School   
M.Sc. International Master in Luxury 
Management     
Feb 2021 
Thesis: Materialistic Behavior of Social Media 
among Chinese Millennials--Based on the 
research of RED  

Fu Jen Catholic University    
Bachelor of Arts in Italian Languages 
and Culture, Minor in Advertising and 
Public Relations     
Jan 2019 

SUMMARY ̶̶̶̶̶̶̶̶̶̶̶̶̶ 
UI/UX Research:  
Affinity Diagram, Competitive analysis, 
Contextual Inquiry, Design Experiment, 
Journey Mapping, Persona Creation, 
Surveys, Participant Observation, User 
Interviews, Usability Test, Photography  

Ads Analysis (Marketing):  
Google Analytics, Google AdWords, Google 
shopping Ads, Facebook Ads analysis 

Design & Web Development & 
Programming/Database:  
WordPress Divi, Processing, Wix, Tableau, 
Figma, Adobe XD, Illustrator, InDesign, 
Photoshop, iMovie, HTML, CSS, Python, 
MySQL 

CERTIFICATES  ̶̶̶̶̶̶̶̶̶̶̶ 
Google UX Design Professional 
Certificate, Google

https://nl4ie.sites.northeastern.edu/
https://www.area02.com/en-US
https://www.lollipop.camera/
http://ti.com/
http://ti.com/
mailto:daniela.wengg@gmail.com
https://www.linkedin.com/in/rueyling-weng/
https://www.rueylingweng.com/
https://www.dropbox.com/scl/fo/i63x90dpp4car2osf9pvx/h?dl=0&rlkey=6pk8erfjh0dvcwqid91lkvigg

